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Most popular online marketplaces worldwide in 2018, based on gross

merchandise value (in billion U.S. dollars)
Leading global online marketplaces 2018, by GMV
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17.3.2020 Jaana Kurjenoja Lahde: Digital Commerce 360; Statista.
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Most popular online stores worldwide in 2018, by e-commerce net sales

(in million U.S. dollars)
First party net sales
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amazon.com : ) . . 74 737,8
jd.com : : : : : B 61630,4 :
apple.com l . 26955 ' : 5
suning.com . I 201484
walmart.com i 14 667,5
amazon.de j 12 868,4:
vip.com j 12 518,8
amazon.co.uk 19 401,0 :
amazon.co.jp 8 951,1
homedepot.com 7:858,5
midea.cn 7597,5
bestbuy.com 6 524,5
target.com 5284,7
macys.com 5253,3
tesco.com 48219
wayfair.com 4765,5
costco.com 4173,5:
kohls.com 40251
dell.com 3927
otto.de 3795,3

17.3.2020 Jaana Kurjenoja Lahde: Statista, ecommerceDB.com.
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Distribution of Amazon retail e-commerce sales in the United States
from 2018 to 2019, by segment

U.S. Amazon retail e-commerce sales 2018-2019, by segment

Direct sales ® Marketplace sales

2019*

17.3.2020 Jaana Kurjenoja Lahde: CNBC; eMarketer; Statista.
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Distribution of online shopping expenditure in selected countries
as of February 2019, by platform

Online shopping dollar spend in selected countries 2019, by platform

Brand websites Amazon Other marketplaces Retailer sites Other
Belgium 19% 29% 22% 14% 16%
Czechia 22% 4% 24% 33% 18%
Germany 10% 52% 19% 13% 5%
Spain 16% 48% 19% 10% 8%
France 14% 47% 16% 16% 7%
Netherlands 17% 9% 45% 18% 1%
UK 12% 38% 22% 21% 7%
United States 1% 52% 1% 22% 3%

17.3.2020 Jaana Kurjenoja Lahde: Gorilla Group; Censuswide; Statista.
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Most important factors driving purchasing decisions on Amazon among

Amazon buyers as of February 2019
Key factors for U.S. users to shop via Amazon 2019
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Price 82%

Varsinkin niche-markkinoilla toimivat kaupat
ovat huolissaan Amazonin tulosta omaan
maahansa. Amazonin tulon myota alkaa usein
aikaisempaa kovempi hintakilpailu. Valtavan
asiakasdatansa ja tihean jakelukeskus- Positive product reviews

Low shipping cost

verkostonsa avulla se haastaa muut toimijat

kilpailuun myds asiakaspalvelussa ja Flexible return policy
toimitusnopeudessa. Amazon Prime toimii

usein esimerkkina online-kanavien kanta- Fast shopping time
asiakasjarjestelmista.

47%

Prime eligibility 35%

Brand name d,27

17.3.2020 Jaana Kurjenoja Lahde: Feedvisor; Statista; Zogby.
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